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1. JA%Z% (Awareness)

2. 3RBUH P (Acquisition)
3. JREIEIREE (Activation) Activation
4. IRFEEEE (Retention) Acquisition
5. KRBV (Revenue)
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JREEET1EE : Day 1 Retention Ratio
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s ARPU: Average Revenue per User —
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ARPPU: Average Revenue per Paying Users

= MPR : Monthly Payment Ratio
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mmm APA: Active Payment Account
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LTV : Life Time Value
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